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American Bar AssociatiQn
American EcQnQmics AssociatiQn
American Law and EcQnQmics AssociatiQn
Industrial OrganizatiQn Society
InternatiQnal Law and EcQnQmics AssociatiQn
SQciety Qf Franchising
SQuthern EcQnQmic AssociatiQn
Western EcQnQmic AssQciatiQn

PublicatiQns:

1. "InferiQr FactQrs, Externalities, and ParetQ Optimality," Quarterly Reyiew of
EcQnomics and Business, Fall 1971, VQI. 11, 17-25, cQauthQred with C.E.
FergusQn.

2. "SQme Legal and ECQnQmic Aspects QfPQllutiQn: The AutQmobile, A Case in pQint,"
Florida Law ReYiew, Summer 1972, Vol. 24, 399-409, coauthQred with RF.
LanzillQtti.

3. "The Sherman Act and the Incentive tQ CQllude," The Antitrust Bulletin, Summer
1972, VQI. 17,433-444.

4. "PrQblems Qf PQllutiQn Standards: The Clean Air Act Qf 1970," Land EconQmics,
August 1973, Vol. 49, 260-268.

5. "AutQmQbile PQllution, Externalities and Public PQlicy," The Antitrust Bulletin, Fall
1973, VQl. 18, 431-447, coauthQred with R.F. Lanzillotti.

6. "Heroin AddictiQn and Urban Crime," Public Finance Ouarterly, OctQber 1973, VQI.
1, 457-466, cQauthQred with RI. VQgel.

7. "ReciprQcity: A RecQnciliatiQn Qf CQnflicting Views," Antitrust Law and Economic
Review, VQl. 6, NQ. 3 (1973), 77-86.

8. "EconQmies and DisecQnQmies Qf Scale in Administering Health Insurance,"
ProceedinKs Qf the American Statistical AssociatiQn: Business and Economic
Section, 1973, cQauthored with RJ. VQgel.

9. "RandQm Input Prices and the Theory of the Firm," EcQnomic InquiO', June 1974,
Vol. 12, 214-226.
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10. "Estimation of the Elasticity of Substitution when Input Prices are Random," Southern
Economic Journal, July 1974, Vol. 41, 141-144.

11. "Estimation of Elasticity of Substitution in American Manufacturing Industry from
Pooled Cross-Section and Time-Series Observations," The Reyiew of Economics
and Statistics, August 1974, Vol. 56, 343-347, coauthored with John Kraft.

12. "An Analysis of Medicare Administrative Costs," Social Security Bulletin, August
1974, Vol. 37, 3-23, coauthored with RJ. Vogel.

13. "Export Promotion under Imperfect Competition: Devaluation and Subsidization,"
Economic Notes, Vol. 3 (December 1974), 103-114, coauthored with David
Geithman.

14. "Blue Cross-Blue Shield Administrative Costs: A Study of Non-Profit Health Insurers,"
Economic Inquiry, Vol. 13 (June 1975), 237-251, coauthored with P. Ginsburg
and R.J. Vogel. ~<,

15. Review of Optimal Plannin& for Economic Stabilization by Robert S. Pindyck in
Interfaces, Vol. 5 (August 1975), 103-104.

16. "The Literature on Incentives," Chapter 2 in Tbe GeQ&rapbic DistributiQn Qf Nurses
and Public Policy, USDHEW Publication No. (HRA) 75-53, 1975, coauthored
with David Kaserman and Frank Sloan.

17. "Normative Measures of Nurse Distribution: A Review of the Literature," Chapter 3 in
The GeQ&raphic Distriliution Qf Nurses and Public Policy, USDHEW Publication
No. (HRA) 7553, 1975.

18. "Economies of Scale in the Administration of Health Insurance," Reyiew of EcQnomics
and Statistjcs, Vol. 57, May 1975, 185-189, coauthored with J.R Jackson and
RJ. Vogel.

19. "A Note on the Influence of Uncertainty in Estimation of Production Function
Models," JQumal QfEoonmnetrics, Vol. 3 (November 1975),391-394, coauthored
with Rafael Lusky.

20. The CQsts of Health Insurance AdmjnistratiQn, Lexington, Mass: D.C. Heath, 1975,
coauthored with Ronald J. Vogel.

21. Health Insurance Administrative Costs, USDHEW Publication No. (SSA) 76-11856,
1975, coauthored with Ronald J. Vogel.
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22. "Reciprocity in an Uncertain Environment," The Antitrust Bulletin, Summer 1976,
Vol. 21, 271-293.

23. "Regional Considerations of the Clean Air Act," Growth and Chall2e, Vol. 7 (October
1976), 3-7, coauthored with J. Fesmire and D. Kaserman.

24. "Market Structure and Costs: An Explanation of the Behavior of the Antitrust
Authorities," Antitrust Bulletin, Winter 1976, Vol. 21, 691-702, coauthored with
David Kaserman.

25. "A Note on Random Demand and Duality under Competition," International Economic
Review, February 1977, Vol. 18, 235-240, coauthored with Rafael Lusky.

26. "The Cost of Administering Medicare," The Quarterly Reyiew of Economics and
Business, Vol. 17 (Summer 1977), 67-77, coauthored with Ronald J. Vogel.

27. "The Impact of Uncertainty upon the Multiproduct Firm," Southern Economic Journal,
July 1977, Vol. 44, 136-142, coauthored with Arnold Heggestad.

28. "Price Discrimination under Uncertainty," in Natural Resources. Uncertainty. and
General Equilibrium Systems; Essays in Memory of Rafael Lusky, Academic
Press, 1977, coauthored with Arnold Heggestad.

29. "Private Brands and Antitrust Policy," UCLA Law Review, Vol. 25, October 1977,
46-69, coauthored with Yoram Peles.

30. "Some Remarks on Recent Merger Decisions," Industrial OrBanization ReYi~, Vol. 5,
1977, 109-114, coauthored with Arnold Heggestad.

31. "Bank Portfolio Regulation and the Probability of Bank Failure," Journal of Money.
Credit and Bankini', Vol. 10, February 1978, 88-93, coauthored with Arnold
Heggestad.

32. "Uncertainty and the Incentive for Vertical Integration," Southern Economic Journal,
Vol. 45, July 1978, 266-272, coauthored with David Kaserman.

33. "Random Prices and Estimation of the Elasticity of Substitution," Atlantic Economic
Journal, Vol. 6 (July 1978), 75-78.

34. "A Survivor Analysis of Commercial Health Insurers," Journal of Business, Vol. 51,
July 1978, 521-530, coauthored with R.J. Vogel.
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35. "Vertical Integration, Tying, and Antitrust Policy," American EcQnomic Review, VQl.
68, June 1978, 397-402, coauthored with David Kaserman.

36. "The Prudent Man Rule and the Conservation of Trust Principal," University of IlUnQis
Law Forum, Vol. 1978, 79-101, coauthored with Arnold Heggestad.

37. "Commentary" in R.F. Lanzillotti, ed., Economic Effects of Government Mandated
C2sts., Gainesville, Fla.: University of Florida Press, 1979.

38. "Durability, Market Structure and Antitrust Policy," Antitrust Bulletin, Vol. 24,
Summer 1979, 321-336, coauthored with Rafael Lusky.

39. "ERISA and the Prudent Man Rule: AVQiding Perverse Results," Sloan ManalJement
Review, Vol. 20, Winter 1979, 15-25.

40. "Random Demand, Price Discrimination, and the Cost Justification Defense in
Robinson-Patman Cases," Industrial OrlJanjzatjon Review, Vol. 6, 1978, 120-130.

41. "ERISA and the Prudent Man Rule: Avoiding Perverse Results," in LEXICONICS;
The Interaction Qf Law and Economics, 1980.

42. RCiWlatiDIJ the Professions: A PubUc Policy Symposium, coedited with Stephen Rubin,
Lexington, Mass: D.C. Heath, 1980.

43. "Preservation of Quality and Sanctions Within the Professions," coauthored with David
Kaserman, in 42.

44. "Antitrust Penalties: Deterrence and Compensation," Utah Law Review, Vol. 1980,
No.1, 1980, 57-72.

45. "Vertical Control with Variable Proportions: Ownership Integration and Contractual
Equivalents," Southern EcQnomic JOUrnal, VoL 46 (April 1980), 1118-1128,
coauthored with David Kaserman.

46. The CQDIJlomerate Corporation: A Law and Economics Symposium, coedited with R.F.
Lanzillotti, Boston: Oelgeschlager, Guno, and Hain, Inc., 1981.

47. "Conglomerate Mergers: Efficiency Considerations," coauthored with Yoram C. Peles,
in 46 above.

48. "Separation of Ownership and Control in the Modem Corporation: Antitrust .
Implications," JOUrnal Qf Business Research, Vol. 11 (1983), 333-343, coauthored
with David Kaserman.
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49. Microeconomics for Mattai,erial Decision Makjna, New York: McGraw-Hill, 1982,
coauthored with Lawrence Kenny. Spanish translation - 1983.

50. "The Albrecht Rule and Consumer Welfare: An Economic Analysis," Florida Law
Review, Vol. 33 (Summer 1981), 461-484, coauthored with David Kasennan;
reprint in Journal of Reprjnts for Antitrust Law & Economics Vol. __ (199->.

51. "Franchising: Monopoly by Contract -- Comment," Southern Economic Journal, (April
1982), 1074-1 '079, coauthored with David Kaserman.

52. "The Scope of Regulation in the Competitive Telephone Equipment Market," Public
Utilities FortnjKhtly, Vol. 108 (December 17, 1981), 29-34.

53. "Optimal Franchising," Southern Economic Journal, Vol. 49 (October 1982), 494-505,
coauthored with David Kaserman.

54. "A Note on Dual Input Monopoly and Tying," Economics l&tters, Vol. 10 (1982),
145-152, coauthored with David Kaserman.

55. "Automatic Fuel Adjustment Clauses: The Issues and the Evidence," Public Utilities
Fortniahtly, Vol. 110 (November 25, 1982), 27-32, coauthored with David
Kaserman.

56. "Umbrella Pricing and Antitrust Standing: An Economic Analysis," Utah Law Review,
Vol. 1982 (No.4, 1982), 763-796, coauthored with Virginia Maurer; reprinted in
Journal of ~rints for Antitrust Law & Economics, Vol. 25 (1995).

57. The Law and Economics of Vertical Inte&ratjon and Control, New York: Academic
Press, 1983, coauthored with David Kaserman.

58. Antitrust Economics, Richard D. Irwin, 1985, coauthored with David Kaserman.

59. "Tying Arrangements and Uncertainty" Research in Finance, Supplement 1, 1984
Manaw;ment Under GOvernment Intervention: A View From Mount Scopus, 1-14,
coauthored with David Kaserman.

60. "The Individual Coercion Doctrine and Tying Arrangements: An Economic Analysis,"
Florida State Unjversity Law Review, Vol. 10 (Winter 1983), 531-568,
coauthored with Jeffrey Finei.

61. "A Suggestion For Improved Antitrust Enforcement," Antitrust Bulletin, Vol. 30
(Summer 1985), 433-456.
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62. "On Dumping," Southern Economic Journal, Vol. 50 (January 1984), 857-865,
coauthored with Leonard Cheng.

63. "The Impact of Improved Mileage on Gasoline Consumption," Economic InquirY, Vol.
22 (April 1984), 209-217, coauthored with David Kaserman and Richard Tepel.

64. "Statute Law and Common Law: The Fair Credit Reporting Act," Missouri Law
Review, Vol. 49 (Spring 1984), 289-308, coauthored with Virginia Maurer.

65. "Unanswered Questions About Franchising: Reply," Southern Economic Journal, Vol.
51 (January 1985),933-936, coauthored with David Kaserman.

66. "A Note on Vertical Integration as Entry," International Journal of Industria)
Oraanization, Vol. 3 (June 1985), 219-229, coauthored with Thomas Cooper and
David Kaserman.

67. "A Note on Purchased Power Adjustment Clauses," Journal of Business, Vol. 58
(October 1985), 409-418, coauthored with David Kaserman and Patricia Pacey.

68. "Motor Carrier Deregulation: The Florida Experiment," Reyiew of Economics and
Statistics, Vol. 68 (February 1986), 159-164, coauthored with David Kaserman
and James McClave.

69. "Maximum Price Fixing and the Goals of Antitrust," Syracuse Law Review, Vol 37
(June 1986), 43-77, coauthored with James Fesmire. Summary appeared in.La:w
Review Diaest, Vol. 36 (March/April 1987), p. 12.

70. "Antitrust Treatment of Nonprofit and For-Profit Hospital Mergers," in Vol. 7,
Advances in Health Economics and Health Services Research, (1986), 221-224,
Richard M. Scheffler and Louis F. Rossiter, eds., coauthored with James Fesmire.

71. "Vertical Integration of a Monopolist: Paschall y. Kansas City Star." in Mana~ent
and Public PoHcy Toward Business, Arnold A. Heggestad, ed., Gainesville:
University of Florida Press, 1987, 83-101, coauthored with James Fesmire.

72. Microeconomics with Business Applications, New York: John Wiley, 1987,
coauthored with Lawrence Kenny.

73. "A Note on Bilateral Monopoly and Formula Price Contracts," American Economic
Review, Vol. 77 (June 1987), 460-463, coauthored with David Kaserman.
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74. "Competition on Trial: Florida's Experiment with Deregulated Trucking," Challenlle,
Vol. 30 (September/October 1987), 60-64, coauthored with David Kaserman and
James McClave.

75. "Evolutionary Models of Legal Change and the Albrecht Rule," Antitrnst Bulletin,
Volume 32 (Winter 1987), 989-1006, coauthored with Carolyn Schafer.

76. "Vertical Integration, Tying, and Alternative Vertical Control Mechanisms,"
Connecticut Law Reyiew, Volume 20 (Spring 1988), 523-568, coauthored with
David Kaserman.

77. "The Structure of the Medical Malpractice Insurance Market: If It Ain't Broke, Don't
Fix It," Yale Journal on ReiUlatiQn, Volume 5 (Summer 1988), 427-453,
coauthored with Scott Makar.

78. "The Influence of Attitudes Toward Risk on the Value of Forecasting," Quarterly
Journal of Economics, Volume 103 (May 1988), 387-396, coauthored with
Richard E. RomanQ.

79. "A Regulatory ApprQach to the Medical Malpractice Insurance Crisis," Challene-e,
Vol. 31 (March/April 1988}, 36-41, cQauthored with Marvin Dewar.

80. "Antitrust Law and Evolutionary Models of Legal Change," University of Florida
Law Reyiew, Vol. 40 (Spring 1988), 379-410, coauthored with Carolyn D.
Schafer.

81. "Measuring Damages FQr Lost PrQfits In Franchise Termination Cases," Franchise
Law Journal, Vol. 8 (Fall 1988), 3-6 and 23-28.

82. "Antitrust Treatment Qf Hospital Mergers," Journal Qf Law and Public Policy, VQl. 2
(1989), 25-56 coauthored with James Fesmire. Reprinted in SpecialtY.Lim'
Dillest: Health,em.

83. "PrQof of NQnparticipation in a Price Fixing Conspiracy," Reyiew of Industrial
OrllanizatiQn, Vol. 4 (Spring 1989), 101-118, coauthored with Richard RQmano.

84. "A Pedagogical Treatment QfBilateral MQnopoly," SQuthern Economic JQurnal, Vol.
55 (April 1989), 831-841, cQauthQred with David Kaserman and Richard RomanQ.

85. "Rethinking Antitrust Injury," Vanderbilt Law Review, VQI. 42 (NQvember 1989),
1559-1573, cQauthQred with Jeffrey HarrisQn; reprinted in JQurnal of Reprints for
Antitrust Law & EcQnomics, VQI. 25 (1995).
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86. Review of Rivalry: In Business, Science, Arnone Nations by Reuven Brenner in Journal
Qf Economics, Vol. 27 (September 1989), 1196-1197,

87, "Distinguishing Participants From Nonparticipants in a Price Fixing Conspiracy,"
American Business LaYl Journal, Vol. 28 (Spring 1990), 33-57, coauthored with
Richard Romano.

88. "A Note on Vertical Market Foreclosure," Review of Industrial Oraanization, Vol. 5
(Summer 1990), 31-40, coauthored with James Fesmire and Richard Romano.

89. "Antitrust Policy and Monopsony," Cornell Law Review, Vol. 76 (January 1991), 297-
340, coauthored with Jeffrey L. Harrison.

90. "An Economic Analysis of Matsushita," Antitrust Bulletin, Vol. 36 (Summer, 1991),
pp. 355-381, coauthored with James Fesmire and Richard Romano.

91. "The Measurement of Monopsony Power," Antitrust Bulletin, Vol. 36 (Spring 1992),
pp. 133-150, coauthored with Jeffrey Harrison.

92. "The Economics and Ethics of Alternative Cadaveric Organ Procurement Policies,"
~ Jpumal QIl ReKUlation, Vol. 8 (Summer 1991),403-452, coauthored with
David Kaserman.

93, "Albrecht After ARCO: Maximum Resale Price Fixing Moves Toward the Rule of
Reason," Vanderbilt Law Review, Vol. 44 (October 1991), 1007-1039,
coauthored with Gordon Lang.

94. "Cooperative Buying, Monopsony Power and Antitrust Policy, " Northwestern
University Law Review, Vol. 86 (December 1991), pp. 331-367, coauthored with
Jeffrey L. Harrison.

95. Monopsony: Antitrust Law and Economics, Princeton: Princeton University Press,
1993, coauthored with Jeffrey Harrison.

96. "Improving Organ Donation: Compensation versus Markets," InqUiry, Vol. 29 (Fall
1992), pp. 372-378, coauthored with Andrew Barnett and David Kaserman.

97. "Controlling the Competitor Plaintiff in Antitrust Litigation," Michiaan Law Review,
vol. 91 (October 1992), 111-123, coauthored with William Page; reprinted in
Jpurnal of Reprints for Antitrust Law and Economics, Vol. 25 (1995).

98. "Pricing Decisions of the Newspaper Monopolist," Southern Economic Journal, Vol.
59 (Apri11993), 721-732, coauthored with Richard E. Romano.

10



99. "Some Remarks on the Federal Fair Franchise Practices Act," Franchise Law JQurnal,
Vol. 12 (Summer 1992), pp. 9-10, 16.

100. "The Resale Price Maintenance Policy Dilemma," Southern Economic JQurnal, VQl. 60
(April 1994), pp. 1043-1047, coauthored with James M. Fesmire.

101. "A Note Qn Incentive Incompatibility in Franchising," Review of Industrial
Of,ianizatiQn, Vol. 9 (June 1994), pp. 323-330, cQauthored with David L.
Kaserrnan.

102. "The ImplicatiQns of Kodak fQr Franchise Tying Suits," in S. SwerdlQw, ed.,
Understandin& and Acccptini Different Perspectives ... Empowerinl RelatiQnships
in 1994 and Beyond, Eighth Annual Proceedings Qf the SQciety Qf Franchising,
1994, coauthQred with Jill H. BQylstQn.

103. "A SurvivQr Test Qf the American Agency System Qf Distributing Property-Liability
Insurance," Journal of Economics Qf Business, Vol. 1 (1994), pp. 283-290,
coauthored with Jill H. BQylstQn HerndQn.

104. "Yardstick Damages in Lost PrQfit Cases: An EcQnQmetric Approach," Denver
UniversitY Law Review, Vol. 72, (NQ. I, 1994), pp. 113-136, cQauthored with
Amanda K. Esquibel.

105. "The Ghost Qf Albrecht.' Caribe BMW, Inc. v. BMWAG," Antitrust Bulletin, VQI. 40
(Spring 1995), pp. 205-225.

106. "Franchise Tying Suits after Kodak," journal Qf Public PQlicy and Marketim~, VQl. 14
(Spring 1995) pp. 149-154, coauthored with Jill BQylston HerndQn.

107. "'Speculative' Antitrust Damages," WasbiniIDn Law Reyiew, Vol. 70 (April 1995),
pp. 423-463, coauthored with William Page.

108. "Overcharges," Chapter 6 in proyiu Antitmst Damqes; 1&1a} and Economic Issues,
ABA Section of Antitrust Law, (William H. Page, Chair), 1996,
coauthored with John Lopatka.

109. "Econometrics and Regression Analysis," Chapter 5 in PrQYiU Antitmst Damaaes;
1&181 and Economic Issues, ABA Section Qf Antitrust Law, (William H. Page,
Chair), 1996, cQauthored with Amanda K. Esquibel

110. "Leveraging MQnopoly PQwer Through HQspital Diversification," Stanford Journal of
Law Business & Finance, Vol. 1 (Spring 1995), pp. 287-306, coauthQred with
James Burt.
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111. "Antitrust Injury and Standing," Journal of Reprints for Antitrust Law & Economies,
Vol. 25 (1995), coedited with Amanda K. Esquibel.

112. "Introduction," Journal of Reprints for Antitrust Law & Economics, Vol. 25 (1995), p.
487-489, coauthored with Amanda K. Esquibel.

113. "The Microsoft Muddle: A Caveat," Antitrnst Bulletin, Vol. 40 (Summer 1995), pp.
257-264, coauthored with Amanda K.Esquibel.

114. "Some Remarks on Monopoly Leveraging," Antjwst Bulletin, Vol. 40 (Summer
1995), pp. 371-396, coauthored with Amanda K. Esquibel.

115. "An Economic Analysis of the Joint Purchasing Safety Zone," Journal of Law.
Medicine & Ethics, Vol. 23 (Summer 1995, pp. 177-185, coauthored with Jill
Boylston Herndon.

116. "The Role of Economics in Defining Antitrust Injury and Standing," Maoaaerial and
Decision Economics, Vol. 17 (March 1996), pp. 127-142, coauthored with
William Page.

117. "The Resale Price Maintenance Policy Dilemma: Reply," Southern Economic Journal,
Vol. 62 (April 1996), pp. 1087-1089, coauthored with James M. Fesmire.

118. "Restraints of Trade by Durable Good Producers," Reyiew of Industrial Oraanization,
Vol. 11 (June 1996), pp. 339-353, coauthored with Jill Boylston Herndon.

119. "A Market for Organs," Society, Vol. 33 (Sept/Oct 1996), pp. 8-17, coauthored with
A. H. Barnett and David L. Kaserman.

120. "Antitrust Damage Reform," Journal ofR&prints for Antitrust Law & Economics, Vol.
26 (1996), coedited with Amanda K. Esquibel.

121. "Antitrust Damage Reform: An Overview," Journal of Reprints for Antitrust Law &
Economics, Vol. 26 (1996), pp. 5-10, coauthored with Amanda K. Esquibel.

122. "The Implications of the Ban on Maximum Resale Price Restraints in Franchising," in
Ann Dugan, ed., Tenth Annual Proceedinas of the Society of Eranchjsina, 1996,
coauthored with Amanda K. Esquibel.

123. "Lessons from City of Tuscaloosa," Antitrust, Vol. 10 (Summer 1996), p. 43.

124. "Judicial Decisions in Retrospect," Journal of Reprints for Antiwst Law and
Economics, Vol. 26 (1996), pp. 529-542, coathored with Amanda K. Esquibel.
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125. "Landmark Antitrust Decisions Revisited," Journal of Reprints for Antitrust Law and
Economics, Vol. 26 (1996), coedited with Amanda K. Esquibel.

126. "The Roles of Areeda, Turner, and Economic Theory in Measuring Monopoly Power,"
Antitrust Bulletin, Vol. 41 (Winter 1996) pp. 781-814, coauthored with Amanda
K. Esquibel.

127. "Economic Concept of Monopoly," Chapter IT in Market Power in Antitrust Law,
ABA Monograph (phillip Nelson, Editor), coauthored with Amanda K. Esquibel.

128. "Maximum Resale Price Restraints in Franchising," Antjtrust Law Journal, Vol. 65,
pp. 157-180 (1996), coauthored with Amanda K. Esquibel.

129. "Identifying Participants in a Price Fixing Conspiracy: Output & Market Share Tests
Reexamined - Reply, " Review of Industrial Qr~anization, Vol. 12, (1997) pp.
291-294, coauthored with Richard E. Romano.

130. "Franchise Supply Agreements: Quality Control or Illegal Tying?" Journal of the
Academy ofMarketin~ Science, Vol. 25, pp. 177-178, coauthored with Jill B.
Herndon.

131. "A Note on Hanover Shoe," Antitrust Bulletin, Vol. 43 (Summer 1998), coauthored
with Jill B. Herndon.

132. "Collusive Monopsony in Theory and Practice: The NCAA," Antitrust Bulletin, Vol.
42 (Fall 1997), pp. 681-719, coauthored with Richard E. Romano.

133. "An Economic Analysis of Damages Rules in Intellectual Property Cases, William &
Mary Law Review, Vol. _ (May 1998) pp. __.

134. "Evaluating Market Power," Journal of R~rjnts for Antitrust Law and Economics,
Vol. __ (199_), pp. __' coauthored with Jill Boylston Herndon.

135. "Market Power: Concept and Measurement," Journal of Reprints for Antitrust Law and
Economics, Vol. __ (199->, pp. __' coedited with Jill Boylston Herndon.

136. "Franchise Tying Suits in the Aftermath of Kodak" in F. Lafontaine, ed. Twelfth
Annual Proceedings of the Society of Franchising, March 1998, coauthored with

Jill Boylston Herndon.

137. "The Albrecht Rule After Khan: Death Becomes Her,"~.Dame~Review, Vol.
__ (1998), pp. __.
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Participation in Professional MeetinKS:

1. Allied Social Science Associations: Econometric Society
Health Economics Research Organization
Industrial Organization Society

2. American Agricultural Economics Association
3. American Statistical Association
4. Atlantic Economic Society
5. International Institute of Public Finance
6. International Management Science Meetings
7. Southern Economic Association
8. Southern Regional Science Association
9. Western Economic Association
10. Mergers In Health Care: The Performance of Multi-Institutional Organizations

Other Professional Actiyities:

1. Reviewer - Manuscripts:

American Economic Review
Bulletin of Economics Research
Eastern Economic Journal
Economic Inquiry
Economic Journal
Growth and Change
Industrial Organization Review
International Economic Review
International Journal of Industrial Organization
Journal of Business Economics
Journal of Business Venturing
Journal of Consumer Marketing
Journal of Economic Behavior and Organization
Journal of Economic Theory
Journal of Economics and Business
Journal of Law & Economics
Journal of Law, Economics and Organization
Journal of Industrial Economics
Journal of Money, Credit and Banking
Journal of Political Economy
Journal of Public Policy and Marketing
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Public Finance Quarterly
Quarterlyfuunmlof&ooo~cs

Review of &ono~csand Statistics
Review of Industrial Organization
Southern &onomic Jounml

2. Reviewer - Grant Proposals

U.S.D.H.E.W. - Social Security Administration
Nationa! Science Foundation

3. Consultant -

U.S. Department of Justice - Antitrust Division
U.S.D.H.E.W. - Social Security Administration
Federal Trade Commission
Attorneys General: Arizona, California,

Connecticut, Florida, Missouri, Oregon, and Washington
Numerous private attorneys
Jack &kerd Corporation
Butler's Nursery
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media IDix .etverdiiDSltntelY to reach die CODlWDer.

I••peadiac th.ir adv.lii,mC dollan, lae lv••t) ..ajority of ldYertllel'l
couidv til• • se deceIVeD'" of varlou ...ua ill nachlq their Ul'leted
co......... I.. ogr .xperlnce. WDZL ..... to cODvmce pl'OIpective
adYe""'.n that ",e are • lIlore eDit etrectW. WI.)' tG ...... co.....n tbea
other media, '.du4\111 dinct m.o. yellow pal" ad outdoor.

Far eamplt. WDZL hu "lela major dort for Cbe Yellow
P... 1ugraan co.....y ldY.rctaen. nelatllftDee c..put'l ..ere
oal)' adv,rtiliDlln ODe med" (Vel'" , ...). OIlr c••P........bled
WDZL to praer a shan 01 banr••ce compaay adverti'UaI doUan .lallt we
odaenrile wauld DDt hIVe received.

Mar oIWDZL'1 Idvtl'tiHn ,11IO .... ra4io. cab... dirtCC mail, o.tel"r
ad y P... ,••beir avenD advel'ClllDl mix aad rod.ely adJUll tbe
Plree a""'1 Iba••edIa.

WDZL nplarly pitcUl , ........ad ..maldin. la die Soutll Florida
..... n. SCHltb J'Iorida area c•••" Dad., Brawa'" ••d P...Beach
co".tieI.

TIl. r.......... 1rue ud_to......r"Z'"~
~?7
HanrIYC.....
Ge.eral MID.pI'
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Exhibit D

DECLARADOt.J

1, James B. Smith. hereby declm u follows:

1. 1am the vice JIftlIident -111Irlcetina director b the Sun-Seutinel. 1have served in that

CllpllCit>' since 1990. Prior 10-. I JerYed for 10 Ylln U reaeerch manaaer for the: Sun

SeDIinel.

2. The SlDl-SIl1tine1 compet. with • wide wMty ofom. media (or Id...-ertism, sales. The

DeWI~ faces competitiOD fIom otI= UWlPII'CI'S. maaaziDca. shoppers, direet·mai.1

COJI1PIDies, tho Yollow Paps. otber directory services. outdoor 1d"-errisiDa. broIdcat and

cabl. tl1cviIiem. ad l'Idio.

3. As in other comm1lDtti-, 1ba marketpllCe for Idverdsinl in South Florida is driVeD by a

Dumber ofCoui4entionl, iDc1udiq but DOt limi1ed to aU<icace •~ audieDCC

compoSition, COlt and ftoequacy. LIrpr Idvertism tYPically UIe a variety of media to

Khieve YWiOQl objectives with thIir IdvatiliDa. Colt c1Ilciacy ia • key coaliclenl&ion

for molt Idvc:rdIcrI mlby ftoqueutly move buaiD.e. tom oae medium to 1DOtba.

4. The Sun-kmiDel closely maaitors1be South Florida~mIIUt IIDd iswests

hemly ill research IN1~ to Cl'fIIII adwrtiIiq propa:ma1bat attnetbUliMIa

from other a4ve:rdul mediL Por example, for the put levlD'll years, we have nm A

CODtaC &DIiO.IJI our sal. :rcpmclltativcs to chaw ldYertisina dollars ...y ftom the Yellow

...



p.... In support of thac c:ffonI. me SUD-SCDIi.nel =-:d a. promotiODll piece entitled

"Put Your ListiDa in the Yellow Plies And Your AdvertisiDa in the Sun-5eutiaeL." This

material biahlipts the advm1Ips of8I111dvertisinl CIIDpIip in the newspaper u

compmd to Idveti.. ill the Yellow PIau.

S. The SuD.-Seat:inel il DOt I1cme in moDi1lorinI the Idvertising market mel agreuively

'"'cial to UUKt business hID ocber IdvertiliDa media. BeD Scum. the local publisber

oftbe Yellow PliO. aLso rop1arly Ittemptt to toUcit IdYenlIU\& revenue away from the

DeWSpaper'. ADVO~me direct-mail COI2lJ*lY. rqullr1y tIrptS ~-insert

adverti.-s and leW to Idtr&Ct them iDto the mail.

6. 1be Suo-Senrinel m-kets itl products IDd IC'Yicea .....ive1y in Didc. Browmt and

Palm Bach. Suu-Sentmel sala~ ICrVice clients from all three countie.s.

Exim. a Spanish·11DIUIP weekly DIIIIZiDc by the SUD-SeI1tinel# maintains its office aDd

sal. staff'in Da4e Coumy. l'be ne-.'Sp&pa' aIIo publishes a moathly maalZine far

famili.. called Scmtb F1ari4a '.-";PI· South. Florida '"ucin. has i1l o~u sales staff

that actively IOliciu busineIs iD an tbne cOUl1tiel. The S\III-SeDtiDel's ..

1. The SWl-Smti.l aIIo covet'I news ItOriIlIIad develop' felN1'eS on is..oflOC11

ccm.ccm in Dade, Bro~'Ud lad Palm Belch ocnmdes. This cov.... illI'henc«l by

specialty publieatiODllikc EJi1R IIld5. florida Pu1nIina wbich clr:wLop IDd cover

-2-



storieI of~ tlo JIlON-focuHd lIWti=ces. While EJilQ's focus is exclusively in Dade

CoUllly, Smqb FJpri4a 'Metinl'5focus is in all three counties.

The Ibove informaUcm is ne IDI1 COI'lICt to .. belt ofmy kDowtedp &ad belief.

pb
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Exhibit E

Weaknesses Inherent
In Outdoor Display Advertising

Outdoor advert:lalng Is~ed to com·
munlcate a very briefme"very quickly.
Col18eqUet1tly, it Is not effeotlve when relled
upon as the sole source of advertising.

When compared to newspeper advertis·
tn& bUIboards present several disadvantages.
However, unlike btDboards, newspapers can:

• Reach an audience or broad demographio
group that is not limited by local ordinances
or board availability.

• Offer a format for a~ or oomplex mes
sage, whereas billboards severely restrict the
length of the message.

• Be appropriate for both short or long cam·
paigns that need to rely on oontinuously repeat
ed exposures over a long campaJgn.

• Provide the ability for readers to take the
time to read the message carefully, thoroughly
and repeatedly, whereas blliboard viewing is lim·
ited to three to five seconds.

• Provide the format for any type of advertis·
ing message.~from tmage to price-points
to event sales. The format for billboard advertis
ing is lirnltfng, consequently it is generally used
with other media.

• Enoo~ audience inVolvement that may
include a oaU-to-aetion, unlike billboards which
are a passive format.

• 'nlke advantage of immediacy, so the
advertis~message Is always up-to-date.
whether iea a message about a ohanp in the
market, in the industry or the latest sale prtces.

• Provide your advert1sing message with a
very short lead time, unUke outdoor advertJstng
that requires considerable plannintand long
lead time.

Sua-Sentinel



Put Your Listing In the Yellow Pages,
And Your Advertising In The Sun-Sentinel

The Sun-Sentinel is used as an advertising
source by more than tlve times the number or'
people using the Yellow Pages. In fact, it's the
primary source, or the source of advertising re
ferred to most frequently, for more than 10 times
the number ofpeople that use the Yellow Pages. 0

The Sun-Sentinel reaches nearly half the
adults in BrowardlSouth Palm Beach daily and
more than half on Sundays. Subscribers provide a
large, stable audience, while rack, store and street
sales add new and different readers every day.

Newspaper advertising enables you to sen a
service or product, persuade and build or enhance
image. Contrary to Yellow Page advertising, with
newspapers you can:

Create awareness. Establish your image and
acquaint customers with your business before
they need you. You can also reach your repeat
customers and tell them why they should return.
The Yellow Pages remain closed most of the time.

Motivate people to action. The right mes
sage can close a sale before the customer reach
es your door. You can tout your new product
line, or promote service or price. You can't use
many price points in the Yellow Pages.

Respond to changes. You can change your
copy to meet your changing needs; changes in
the market, introduce new products. announce
new locations, merchandise sales, or seasonal
offers. Yellow Page ad copy remains the same all
yearlong.

For about the price of a quarter-page ad
in the Yellow pages in BrowardJSouth Palm
Beach. you can place 11 quarter-page ads
in the Sun-8entinel.III

11 Ads that:
• each have an opportunity to reach an

average daily audience of 604,000 adult
readers.

• generate a total of 6.64 million impres
sions and 490 gross rating points.

• reach your customers when vou want to
reach them. .

• communicate, motivate and sell.

Target your market. A Sun-Sentinel ad rep
resentative can assist you with targeting those
consumers who are most likely to buy your
product, according to demographic or geograph
ic characteristics. Yellow page users have only
two things in common: they live in the same
area and they have access to a telephone.

Year-round senrice. Your Sun-Sentinel
ad representative can help you design your ad,
choose the right amount of advertising and posi
tion your message to reach your target market.

The next time you're planning to advertise,
put your listing in The Yellow Pages and your
advertising dollars to work in the Sun
Sentinel-the best way to reach more than
600,000 readers every day and 855,000 on
Sundays.u
Soun::eII: 'FlO/ida 0plnI0n~ Mark8l Profile SIUdy,1993.

'1lle 1993~ Report.
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